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+ Implementing cost-reduction 

measures to streamline operations 

and improve efficiency.

+ Diversifying the customer portfolio by 

expanding operational segments and 

geographic reach.

+ Ceasing operations in certain business 

lines. Focusing on core user 

acquisition activities. 
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Mobile media budgets are rapidly 

increasing, making mobile devices 

the primary screen for advertisers' 

media expenditures

Consumer spending in mobile 

apps is projected to continue its 

upward trend, with Apple iOS 

users representing most of this 

growth

Consumer Spend Consumer Spend Consumer Spend Consumer Spend 

Global Consumer Spend Global Downloads

CAGR 6.39%

CAGR 7.3%

$288B
In 2030

CAGR 4.7%

CAGR 5.49%

347B
In 2030
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https://sensortower.com/forecast-report


Marketing budget spend split - source:  The Trade Desk Intelligence, 2023

+ Zoomd primarily operates in 

the Open Internet segment

+ It is a very complex and 

convoluted media space

+ Optimal media channel varies 

based on geo, demographics, 

segment, etc.

+ Most large advertisers lack the 

knowledge, skill and tech stack 

to optimally leverage





Zoomd’s diverse range of products and services, 
provides customers a one-stop-shop 360-degree comprehensive solution
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Targeted Markets (% of total media spend, 2024)

Revenue Source (% of total revenue, 2024)



+
Leveraging technology for superior client results through 

knowhow, data, automation, and internal tools for 

efficiency and scale in a global level

+
Advertisers consolidate UA, saving time and reducing 

campaign management costs and resources. Consolidating 

results

+  
A dynamic, mobile-first performance marketing platform 

with products and solutions designed for adaptability and 

global reach, driving client expansion efficiently
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11,451 11,517 6,731 6,716 5,204 5,643 4,306 4,936 5,315 8,645 10,139 8,895

4,799 4,700 3,059 4,050 3,445 3,177 2,814 2,588 3,430 5,332 6,569 6,171

30% 29% 31% 38% 40% 36% 40% 34% 39% 38% 39% 41%

24% 28% 46% 53% 48% 42% 41% 34% 32% 21% 20% 19%

- - - - 2,839 - - - - - - -

821 7 (1,730) (1,951) (3,578) (785) (260) (31) 539 2,152 3,163 3,054

5% 0% -18% -18% -41% -9% -4% 0% 6% 15% 19% 20%

12% 10% 0% 2% 2% 4% 8% 7% 14% 22% 23% 21%

* Announced Refocusing efforts



8,649 8,820 

7,120 
7,524 

8,745 

13,977 

16,708 

15,066 

Q1.23 Q2.23 Q3.23 Q4.23 Q1.24 Q2.24 Q3.24* Q4.24

.



4,115 

3,739 

2,892 

2,532 

2,841 
2,943 

3,320 

2,883 

48%

42%
41%

34%
32%

21%
20%

19%

Q1.23 Q2.23* Q3.23 Q4.23 Q1.24 Q2.24 Q3.24 Q4.24

* Announced Refocusing efforts



(3,509)

(562)

(78)

56 

589 

2,389 

3,249 3,288 

Q1.23* Q2.23 Q3.23 Q4.23 Q1.24 Q2.24 Q3.24 Q4.24*

* Announced Refocusing efforts



159 381 575 557 

1,219 

3,033 

3,863 

3,227 

(3,578)

(785)
(260)

(31)

539 

2,152 

3,163 3,054 

Q1.23 Q2.23* Q3.23 Q4.23 Q1.24 Q2.24 Q3.24 Q4.24

Adjusted EBITDA

Net Income (Loss)

13.6

* Announced Refocusing efforts
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http://www.zoomd.com/
mailto:ir@zoomd.com
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